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The legal platform of
gaming in Norway

AAll sorts of gaming/ betting are illegal
AThere are a few exeptions:
ABetting related to horse racing
ASportsbetting, lotteries and bingo
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The legal platform of
Norwegian Horseracing Sport

The Totalisator Act, July 1st 1927

A the basis for Organizing of the Sport
and the Gaming, and the Licensing

The Foundations Act, May 23rd 1980
Totalizator Gaming Regulations

Regul at 10Odehisgsplop. nr.ia0
1995/ 960

Guidelines on Marketing of Gaming ..

1avay
:

Gaming Commission
(Lotteritilsynet)
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Ministry of ﬂ

=i:’- AngCUIture and FOOd LANDBRUKS- OG MATDEPARTEMENTET

T

A Decide takeout rate on all betting products
A Approve betting rules

A Approve new distribution channels

(e.g. WWW, mobile phone,a.o.)

A Formal Regulator

A Approves the commingling opportunities ,
In Norway
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Norsk Rikstoto Is a Foundation

A Founded 1982 by the

Norwegian Jockey Club (NJ) and the Norwegian
Trotting Association (DNT)

A Objective (by The Totalizator Act of 1927)
A operate all totalizator gaming

A control the economy of the sport
A Support breeding of horses
and the equestrian sport
In Norway
A Financing R&D activities
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The Horse Industry in Norway
- devided organization

Organization
(the Sport)

Norwegian
Trotting
Association

Norwegian

S\ Jockey Club
Norsk Jockeyklub (|\| J)
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NJ N
Norsk Jockeyklub

Norwegian Trotting Association Norwegian Jockeglub

A Established 1875 A Established 1932

A A members organization: A A members organization
13 regions and 179 clubs, 17. s Objective: Organize all activit
members related to breeding of

A Objective: To develop Norwe¢ Thoroughbreds

trotting and breading in a soul , Supports the breeding of
manner thoroughbreds Norway

A HeadquartersBjerkeOslo » Headquarters@trevallOslo

Aim is to support and develop the horse breeding in Norway as an industry
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The Horse related Industry
I more than sport & gaming

Riding spgg.

Tourism, therapy
and recreation [ "%

A

Gaming and
administration
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Rikstotoi t he nfi nanci al
of the industry

TRACKS - Tote is approxi 0,5 billion

ARepresents @800 manyears
- With secondary effects 10 000 +years

A10 horses makes a job!

ANorsk Rikstoto pays17millions in taxes

AThe horse organizations counts 830 members
Aimportant employment factor

AEven more people are associated in hobby activitie:
Aimportanfor teenagergontact witranimals

Almportant for the veterinary industry
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Market share T Norwegian Gaming Market

Total i milliarder
46 43 32 25 (Inkl. www)

20 22 30 41 43
100 % 4 5
10 12
90 % 20 —
27
80 % Utenlandsk WWW
6 |
22 m Andre spill
70 % 32 24 20
60 % 38 22 B Rikstoto
40
50 % Norsk Tipping (inkl.
32 Extra)
40 % ——  ® Automater
30 % |
20 % 42
10 % |
0 % T T T T T T T T O 1
2000 2001 2002 2003 2004 2005 2006 2007 2008

Kilde: Lotteri- og stiftelsestilsynet
Forelgpige tall 2008
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One agent per 3.500 citizen
I and we are still expanding

Y
g

oty JeStockholm

Norway is wide

So we need wide
distribution

Every place there
Is a small village




Governmental License System

Ministry of Agriculture ~
and Food w

License

Rikstoto :
Licence&

Regulations
12 Totalizator Tracks

(operating companies)



Rikstoto Is responsible
for all commercial activities

A License for all Totalizator gaming in Norway
A Overall responsibility for all Totalizator gaming

A Rikstoto can decide

A~ humber of Totalizator Race Meetings

» distribute Meetings on Tracks
4 Product Mix (bets)
4 Sales Channels (distribution)

el T
TRIPPELYLI(]
)

» total yearly Budget of the Sport /

» distribution of Funding in the Sport
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The Tracks organize the
daily Sport

A The Sport owns & runs
11 Trotting Tracks and
1 Gallop Track

A The Tracks are organized as Limited
companies (Ltd) and independent of
Norsk Rikstoto

A They have their own elected
Board of Directors

» They organize the racing, promote the s = st &
sport and promote betting (sales) in , :
their region
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NNor wegl an Econgc

A Every track nAownso

A Provision of all sales in their Region:
A On- and Off -track

A everybody sell on all Races on all Tracks
4 Independent of which Track is Racing

>

Rikstoto

Agent Agent Agent
REGION REGION REGION
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NNor wegl an Econgc

A Provision of all sales to the tracks are divided in:
A Price money, dependent on type of race day
A Financial support to operating cost of the race days

A Financial support to major investments on the
tracks

A Incentive program to support better sales in the
region

Rikstoto

V.

A A

bﬁée opéréﬂng
money COsSts

REGION REGION REGION
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Every Track has an
Mperating agreement c

The Purpose of this Agreement is to

A Grant the Track right to run Totalizator Racing

A Regulate all the Track™ s Totalizator Racing & Planning
A Regulate the Track s Gaming Marketing in the Region

A Regulate the Track s Economic Planning, Budgeting and
Control

A Regulate other business between Rikstoto and the Track
~pe.g. |I'T Systems, Price money |
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What do we gain by this ?

A Predictable conditions for owners and
breeders

A Common Brand building

A Common Graphical profile

A Scale of Economy advantages

A Common Sales Objectives

A Uniform National Sales campaigns

A More predictable and less
complicated Budgeting

A Common Sponsor Strategy
=> National sponsor contracts

o=
v )
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E._ Vision

haa | fum m'q ~

il "] \('\r*\.;"——'*f,\
§ ‘/\/\ . ) -

4 _ - )
>y k\ ’ i
.-6\\/ m/-\" ﬁ\
-« 3 “,_\ .
' . ot / % . o

Ny P04 II
{5,Uﬁm@m>

A !Wwawa@ﬂ




WTC



Norwegian Gaming market

Percentage of the population that played different
games during 2008

AlLotto 53 %
AFlax 40 %
AJoker 27 %
AViking Lotto 25 %
AExtra 19 %
ATipping 12 %
ARikstoto 7 %

AOddsen 6 %



Total Gaming Market Development 2008

Mill. Euro 2008/2007

Norsk Tipping 1169 + 1%
Rikstoto 451 +17 %

Extra 118 +11 %
Lotteries (Excl Flax) 60 +/- 0%

Bingo 460 + 32 %
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Our Distribution

Tracks 8 %
Commission agents 713 %

Online/Internet 19 %
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Our Distribution

1 300 commission agents

1 000 have a chain connection
300 are independent

Within kiosk segment;
Narvesenis the largest chain with 350 kiosks
The second largest is Mix with 250 kiosks

300 grocery stores are distributors of Rikstoto
75 gas stations
2 5 otherso
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E . Distribution strategy 2009

Goal; 250 new distributors/sales points during 2009

Strategy; develop a closer relationship with major chains
and offer all new distributors/sales points DMP.

Focus (take advantage of) on our strong growth in 2008!
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